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Promoting Your 
Program
Credly Masterclass November 17, 2022



THE MASTERS

CARRIE WANDLERKPAYAH TAMBA JESSICA LOMBARDO

ST. CATHERINEOKTA ASIS INT'L
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JESSICA
What novel ways can 

we track activity on our 
badges? How do we 

know we are having an 
impact?

5 SEGMENTS
HOW WE WILL  UNPACK TH IS  TOP IC

INTRO
Susan will set the stage 
with a reframing of what 
used to be considered 

marketing.

CARRIE
Earner stories are 

powerful. What are 
some of the strategies 

that are most impactful?

KPAYAH
How does Okta 

approach the task of 
helping earners 

understand what to do?

DISCUSSION
Puling it all together and 

sharing resources for 
the greater good.



THE MINI-LECTURE

Sr. Manager of Customer 
Education

"Reframing our work"
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It has been at Credly. However …

⎼ Promotion is about creating a positive 
public awareness about the product...

⎼ Marketing is typically about 
identifying and filling customer 
needs - in turn generating business

https://www.differencebetween.com/difference-between-
marketing-and-vs-promotion/

IS PROMOTING THE SAME AS MARKETING?
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Fear of Marketing (with a capital M)

Not having tools or resources

Not your day job

It never ends

WHY IS PROMOTION SO HARD?
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Make it an opportunity to learn about your 
credential program.

How do people learn?
through exploration
in small doses

REFRAMING PROMOTION
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Website (aka landing page)
Pre-notification email
Internal communications (newsletters, hubs, etc.)
Social media communications

TRIED AND TRUE IDEAS

NOVEL IDEAS?
Texting
Wall of Fame
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Give them enough lead time

Every Marketing Dept keeps a content calendar

Provide examples (search the onboarding course, ask your CSM)

Make sure you tie your program to business goals!

WHAT IF YOU NEED MARKETING HELP?



© 2012-2020 Credly, Inc | Proprietary | 10

Okta
Kpayah Tamba
Senior Director, Certification
Proud New Dad



Okta powers
identity for the 
internet

Okta’s Vision…

Accelerate a world where everyone 
can safely use any technology. We 
bring simple and secure access to 
people and organizations 
everywhere.



92%
All-Time Acceptance Rate
Credly average is 67%



Be intentional
Create an environment for success

★ Decide between digital badges and certificates

★ Strike when the iron is hot

★ Provide canned posts for your earners to use to share their achievements on social 
networking sites

★ Join in on the celebration as your earners share their badges online

★ Your badges represent your brand, so take advantage of every opportunity to 
promote them
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Use Surveys Early on to Gauge and 
Grow Awareness:

Awareness of digital/micro-credentialing in 
student pop is LOW (30%) 

Interest in digital/micro-credentialing in student 
pop is VERY HIGH (80%)

Interest in using digital/micro-credentialing to 
validate training is HIGH (68%)

Interest in sharing of digital credentials via 
LinkedIN is VERY HIGH (82%)

CARRIE'S LESSON
Let the Voice of the Earner Be Your Guide! 

Collect and 
Disseminate User 

Stories! 

























ASK US! TELL US!
Feel free to use your voice.

We are counting on your 
to talk to us, ask 
questions, and challenge 
everyone’s thinking.

Chat’s OK, too!
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And now for the stinger!
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A GIFT FOR YOU
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A GIFT FOR YOU
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January topic:

Getting and Using Data: 
Determining ROI on Your 
Credential Program
Look for details soon!
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Thank you. Please 
give us feedback.

https://forms.office.com/r/pFcwMXRxu5

https://forms.office.com/r/pFcwMXRxu5
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academy@credly.com

susan@credly.com
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